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April Cornell’s philosophy 
of “making an occasion 

of everyday life”
 may appear simple, 
yet it is what makes 
everything she does 

distinctively special...
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For 35 y ears I ’v e be en trav e ling 
the silk road, beginning 
in the hypnotizing bazaars 
of Istanbul then crossing 
into th e barr en be auty of 
th e A fghan mountains 
and ev entual ly down the 
 magnific ent Himal ayas into 
life changing India. I was 
se arching...l ooking for be auty 
and adv enture in ev e ry corner. 
And I found it! 
 
There it was, in the rug shops 
of Turkish v endors, and the 
dinner ci rc l es of cov e red 
Afghan women, in the house 
boats of Kashmiri hosts, 
and the former pa l aces of 
Indian Maharaj ah’s. It was 
intoxicating, th e color, th e 
vita lity, th e art, th e be ating life 
of a world so r emov ed from the 
Canadian suburbs of Montre a l. 
I was addicted. 
 
I hav e spent my care e r 
bringing this be auty home. 
And using my experi ence to 
cr e ate a pa l ette for women, 
gi r ls, c raftspeopl e, and 

artisans. I be li ev e we hav e 
a responsibility to stop 
and appreciate th e ros es, to 
sometimes paint them and ev en 
bring them into our home. 
 
Ev ery time I cre ate I imagine 
these pl aces fr esh with thei r 
sc ents and sights. I a lso 
imagine you, craving color and 
compassion, inviting romance 
into your liv es. 
 
So he re I am, an independent 
woman, cre ating for a 
multicultura l world. A world 
that appreciates art and 
respects div e rsity, a world 
compel l ed to contribute and 
cre ate, a world too be autiful to 
capture in a lifetime. I want 
to encourag e you, as fri ends, 
to r e a l ly fe e l b e autiful and 
appreciate your own personal 
be auty. And I want to ask you, 
as peopl e, to liv e be autiful ly, 
giv e to those who are in need 
and pres ent your light to th e 
world. L astly, be be autiful, 
b ecause you a l re ady are. 

About April
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Beautiful you!

When I design for women,  
I think of them in their lives— 
of what they do and how they feel. 

I want them to look fabulous and feel good about themselves.  
I think of their comfort, their inner and outer beauty,  

and the colors of and for each person, 

I think about the details and design that will make her feel unique  
and fabulous , and answer the activity of her day. 

I see from my artist’s eye,  
women as a reflection of nature,  

the colors, the fluid grace of  
bone and curve and face that make  

no single person commonplace. 

I adore the uniqueness of women,  
and try to make my creations  

a match for their beauty.
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I want to make sure that we give every partner  
           the time and attention that’s needed...

4
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T
he April Cornell company embodies 
the sisterhood of beauty, style, 
love of nature, appreciation of 
friends and family, and the global 

community that we’re so much a part of.  Our 
world headquarters are based on the shores of 
Lake Champlain in Burlington Vermont, with 
offices in Montreal and Cornell Overseas, based 
in New Delhi, India.  The company contains                    
the following divisions:

Design
Nature observed is nature served:  the complexity 
of a garden rose or the trilling call of a bird in a 
bush. From vintage roses to the brilliant colors of 
the Indian Plum-headed Parakeet, the possibilities 
and inspirations are intriguing and varied and 
open new worlds of design to April and her 
talented team.

Licensing 
Licensing extends April’s designs to more 
categories and therefore to more consumers, 
bringing  the brand’s artistic conversation to 
every cup, plate, rug and wine glass in women’s 
lives.  Finding and connecting with the right 
partners is important -- every partnership must 
be beneficial for each company.  “As part of 
our licensing strategy, I want to make sure that 
we give every partner the time and attention 
that’s needed,” April says.  And key partnerships 
between the licensees are one of the unique 
cornerstones of the April Cornell brand.

E-tail 
E-commerce has become the grassroots 
movement of retailing. Regardless of where you 

live in the world, through the internet you can 
access this beautiful expressive brand.  The 
Web is also the center of our social media 
platforms – April’s blog, and April’s Facebook                      
and Twitter pages.

Wholesale
The wholesale division is a segmentation of the 
April Cornell women and girls clothing and 
accessories targeted towards a boutique store 
front.  The emotional connection that April has 
with the consumer resonates in any venue.

Retail
April started as an artist and retailer over 30 
years ago.  And the direct contact she has had 
with the customer has taught her how to shape 
and build her business.  Today we have our 
flagship store in Burlington, VT which allows us 
to showcase the brand.

Manufacturing
Cornell Overseas offers vertical manufacturing, 
skilled implementation and interpretation of the 
April Cornell design vision, as a well as full-
service manufacturing for co-branded and private 
label opportunities world wide.

April is directly involved in all the divisions, 
ensuring that the brand maintains its integrity 
and vision. In addition, April frequently shares her 
design knowledge and inventive ideas with women 
at events, seminars and conferences in North 
America. When speaking on topics like color, 
business, travel, and art, or how to create new 
holiday traditions, she often incorporates hands-on, 
how-to decorating tips into the presentation.  

The Company
 A gifted writer and a natural in front of the 
camera, April will pursue opportunities to share 
these talents with all media channels, including 
lifestyle and ladies’ fashion magazines. 
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The Brand

T            
he colorful, feminine 
and complex style of 
April Cornell the 
artist has garnered her 

namesake brand a sizeable niche in 
the lifestyle marketplace. 

The brand’s success is largely 
due to April’s innate ability to 
understand the details of women’s 
lives, and to connect on an 
emotional level with them. April 
knows that women who enjoy 
her creations see themselves as 

independent, original thinkers 
whose lives are inf luenced by art 
and beauty. And beauty is at the 
heart of everything April designs. 

With a keen eye for common 
values, April brings vintage to the 
21st century, sub-continent color 
to middle America, the west coast 
to the east. The result is timeless 
- - and always evolving - - design 
that appeals to women who 
favor quality, tradition, luxury,      
detail and value. 

It is the 
peaceful moments, 
the simple pleasures, 
the understated beauty 
that nourish us, 
encourage us, 
replenish us and 
help us flourish.
--April Cornell
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A
pril Cornell 
customers share 
a passion for 
beautiful things 

that enhance and complement 
their lives. For them, shared 
emotions, passions, and 
interests are more important 
than being the same age or 
being alike. Our customers take 
comfort in and enjoy nature-
inspired beauty and have a 
warm artistic take on life. 

The April Cornell customer is: 
 

��7KH����\HDU�ROG�(WV\�DUWLVW�
who sells handmade 
messenger bags sewn from 
April Cornell Moda fabric. 

��7KH����\HDU�ROG�VFKRROWHDFKHU�
who just joined Facebook. 

��7KH����\HDU�ROG�PRWKHU�RI�
three who home schools     
her children. 

��7KH����\HDU�ROG�GRFWRU�  
who orchestrates a full-time  
practice and five children. 

 
The April Cornell customer 
knows she can count on quality 
and good value that lasts as 
long as her favorite April 
Cornell tablecloth, with its                
sun-faded patina. 

6KH�FDQ�VSHQG�XQGHU�����IRU�
a beautiful new blouse that 
will make her feel feminine 
and pretty without the worry 
of overspending on something 
personal. She understands that 
in order to care for others, she 
needs to nurture herself. 

The Customer
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Opportunities

�� Paint
�� Furniture
�� Garden Accesories &  

Lawn Ornaments
�� Kitchen & Floor Tiles
�� Lamps
�� Drapes & Blinds
�� Towels, Bath Mats & Accessories
�� Toiletries
�� Wallpaper
�� Hardware
�� Mirrors
�� Dolls
�� Children’s/Infant’s Decor
�� Specialty Foods
�� And More

Take inspiration from 
       a world of color...

                   --April Cornell

8

T            
here is unlimited po-
tential for expand-
ing the April Cornell 
brand. “Consumers 

who love the April Cornell sig-
nature look can incorporate it 
into multiple areas of their lives. 

They can wear the April Cornell 
brand, walk in it, sit on it, enjoy a 
fine meal on it, admire it on their 
walls and more.” For a brand that 
emphasizes artistic style, pleasure, 
color and love of life, the possibil-
ties are endless!

POSSIBLE LICENSING OPPORTuNITIES INCLuDE:
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Co-Branding -- April Cornell for...

A            
pril Cornell is per-

fectly positioned as a 

co-branding partner. 

The AC brand is well 

known as a Women’s and Children’s ap-

parel collection, and also for all elements 

of home décor, emphasizing wonderful 

detailed fabrications and prints. April 

has widely recognized design and style 

components in her collections, making 

them easily understandable, recognizable 

and accessible to many retailers and ul-

timately their consumer. The flexibility 

the AC brand offers can be appealing to 

many retailers; the company is vertical in 

its design and manufacturing, making the 

control of all aspects of the co-branding 

process more timely, more efficient, and 

more cost effective. Co-branding with the 

April Cornell brand adds a unique flavor 

to any retail assortment, and whether it 

be a direct mail, e-tail, traditional or mass 

market retailer, our flexibility and exper-

tise can enhance your sales and increase 

profits.

9
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Table & Kitchen Linens
Table Linens and April Cornell are 

synonymous with artistic dining. 

In the decorating industry for more 

than three decades, April’s patterns 

enliven cottages and castles, picnics 

and receptions – from the White 

House to the lake house, women have 

embraced the colorful and eclectic 

approach to dressing their tables with 

unique style.

Partner – Danica/ Now Designs 

10

CuRRENT LICENSEES
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With decades of textile design in the 
company archives, the fabric industry 
is a natural home for April Cornell. 
She is an apparel and home furnishings 
designer herself, and she has at her 
fingertips a complexity of patterns in 
a wide range of scales. Color palettes 
tipped from an artist’s paint box or 
on loan from Mother Nature offer a 
wide range of rich colors that are an 
irresistible temptation to quilters.

Partner- Springs Creative

Quilting Fabrics

CuRRENT LICENSEES
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Bedding
As soft as a dream, as lovely as 
the morning sun, April Cornell 
bedding in al l natural f ibers is 
widely loved and cherished, 
collected and respected for 
it s heirloom values. Prett y 
coordinated prints and wovens 
make each collection individual 
and compelling. From global 
inf luences to romantic 
garden blooms, many artistic         
tastes are served.

Partners: C&F Enterprises

CuRRENT LICENSEES

Hand-hooked accent rugs in nature-
based floral and bird designs reflect 
the fresh and spontaneous quality of 
April’s watercolors. 
Scattered about the home, making 
kitchens lively, bathrooms colorful 
and bedrooms cozy, embrace the 
welcoming quality of the brand. 

Partners: Homefires,                    
C&F Enterprises

Rugs
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Home Accents
Delightful glassware, whimsical 
watering cans, flowering teas and 
charming fabric-lined baskets bring 
April’s cheerful style to city and 
country homes of artistic women.

Partner – Global Amici

CuRRENT LICENSEES
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CuRRENT LICENSEES

An inveterate world traveler and self 

proclaimed global citizen, April is a 

natural for the luggage and accessory 

market. Women love her soft fabric 

bags with hidden pockets and 

needlework detailing, her tapestry 

totes and summer beach bags for 

accessorizing their lives -- wherever 

their days take them

Partners: C&F Enterprises,                             

A six page spread Manuel 

Woodworkers & Weavers

Bags & Luggage
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Books

I
nspiring women to enrich 
their lives with color, design 
and beautiful hand-crafted 
objects, April’s books are 

an extension of her philosophy and her 
brand. April is currently working on 
a quilting book, which offers quilters 
creative and unique projects, and new 
ways to find and use inspiration.
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The Giving World Foundation

I 
have always  fe l t  i t 
i s  the responsibi l i ty 
of  individuals 
and businesses 

to  contribute  to  people 
in need,  internat ional ly 
and domest ica l ly.  Our 
organizat ion,  The Giving 
World Foundation,  i s  an 
oppor tunity  to  do just  that . 
Because of  our businesses  in 
the United States  and Canada 
we have the abi l i ty  to  sponsor 
numerous projects  in rural 
and urban areas  throughout 
India.  I ’m encouraging you 
to join us  and our par tners  as 
we use  our product  and values 
to  spread joy to  those  less 
for tunate  than us .  I  v i s i t  each 
of  these  projects  regular ly 
and can say  the impact  i s 
nothing shor t  of  incredible . 
From s lum school ing to 
micro -enterpris ing for 
widowed women we reach out 
to  those  who are  searching for 
a  hand up not  a  hand out.  
 
While  many of  the 
oppor tunit ies  that  we 
suppor t  center  in India  we 
a l so use  our foundation 
to provide ass i st ance for 
projects  c loser  to  home, 
such as  disaster  re l ief  for  the 
ear thquake in Hait i ,  and, 

local ly,  the Vermont Refugee 
Resett lement Program. 
Giving back i s  paramount to 
our identi ty  and that  i s  why 
we ask you,  our customers 
and par tners ,  to  become 
par t  of  the cause  for  better 
business  and responsible 
commerce.  
 
Above a l l ,  I  promise  you that 
your good deeds  and ef for ts 
wi l l  be  etched in the hear ts 
of  our benef ic iar ies  for  a  long 
t ime to come.  
 
Many Thanks, 

Apri l  Co rne l l  
 
Feel  beauti ful ,  LIVE 
Beauti ful ,  Be Beauti ful

Gali School = Street School

We donate to Concern India
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In The News

W
hen April started her business over 
30 years ago, she was particularly 
drawn to the beauty of India and 
found much inspiration there. As 

business thrived, she began manufacturing her own 
designs; in 1991, she built her first facility in New 
Delhi, where traditional Indian printing methds are 
still used today.

As she grew her business in India, April developed 
a deep concern for the impoverished conditions 
in which many children and families live. She was 
compelled to find an effective, lasting way to give 
back to the people and communities she had come 
to know so well.

To achieve this, in the early 1990s April established 
what is today The Giving World Foundation. Based 
in Burlington, Vermont, the foundation’s objective 

Featured in a six 
page spread

April is back at home with 
April



For Licensing Contact: 
Looking Good Licensing - Paul E. Wheeler, Jr.
paul@lookinggoodlicensing.com   tel: 802.362.4882  cell: 860.248.9838 


